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ABSTRACT:

The article introduces the notion of
supply chain, which is founded on two
dimensions: the basic processes of a supply
chain, and the concept of corporate social
responsibility, which are both discussed in
detail. It is proposed that a responsible
supply chain is achieved through the
manifestation of fundamental values by
supply chain participants, as well as through
their plans and tactics. A further discussion
is included in this paper regarding the
individual supply chain actors’
responsibility for assuring that a
responsible supply chain exists that is
outside of their direct control. A conceptual
model as well as a definition of a responsible
supply chain are provided. We have
developed a model that not only gives
structure to the existing studies, but also
produces new constructs and linkages that
help to expand our understanding of the
responsible supply chain. The work is based
on an evaluation of research articles that
were published between since years ago and
contained parts of corporate social
responsibility and supply chain procedures.

Keywords: Supply Chain Management, Core
Processes and Social, Corporate Strategy,
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INTRODUCTION:
As a result of increasing rivalry,
multinational ~ corporations  (MNEs) in

industrialized countries are increasingly
looking to outsource to countries with lower

labor costs (Lim & Phillips, 2007). By
subcontracting some or all their production to
producers in countries with lower labor costs,
corporations can cut the cost of their final
product while also increasing their
competitiveness and increasing their profits. As
a result, globalization and complexity are
expanding in supply chains around the world.
Companies and governments in nations with
lower labor costs, such as Eastern Europe, Asia,
Latin America, and Africa, are becoming
increasingly reliant on globalization to maintain
economic growth and prosperity. This tendency
has emerged as a significant driver of corporate
initiatives, with the potential to be beneficial to
all parties involved. CSR and related concepts
such as business ethics have been brought to
the forefront by
organizations, governments, and multilateral
institutions almost simultaneously because of a
desire to limit the negative effects of
corporations on society and the environment,
as well as a concern about limiting the negative

non-governmental

effects of corporations on society and the
environment. Among other things, the United
Nations has formed the "Global Compact,”
which is a collection of principles that are
intended to achieve corporate social
responsibility (UN, 2011). Nike, according to
Smith (2007), is a good example of how scale of
production leads to the usage of a big number of
suppliers distributed across several nations
whose policies Nike is unable to influence. Even
though the company initially claimed that it
could not be expected to influence the CSR
practices of its suppliers, the company was
eventually compelled to act, resulting in the
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establishment of internal values, strategies, and
a code of conduct with suppliers to ensure
accountability. The instance of Nike
demonstrates the ongoing issues that
multinational  enterprises  (MNEs) are
encountering as they increasingly globalize
their supply chains to keep up with changing
competition as well as to embrace rising
emerging market opportunities (Lim & Phillips,
2008). The responsible supply chain can be
explored through two sets of literature - the
literature on corporate social responsibility and
the literature on supply chain management.

The literature on corporate social
responsibility (CSR) addresses a wide range of
issues related to responsibility and can be
classified into three streams. One feed is
available at www.ccsenet.org/ijpm. The
Canadian Center of Science and Education
published the International Journal of Business
and Management in its Vol. 7, No. 4 issue in
February 2012. An intra-organizational focus
on accountability is seen in 155 percent of CSR
literature, for example, the importance of
morals among buying executives (Ford et al,,
2000). The responsibility of business-to-
business transactions is dealt with in another
stream (Millington et al., 2005), whereas a third
stream is concerned with external stakeholder
relationships (for example, the impact of code
of conducts on labor standards), and a fourth
stream is concerned with responsibility within
a business-to-business context (for example,
illicit payments in buyer-seller relations) (Yu,
2008). The literature on supply chain
management (SCM) focuses on activities and
decisions that are taken to ensure that supply
chain partners remain competitive.

Some of these are concerned with the
selection of business partners in the supply
chain (e.g., Vaaland & Heide, 2005), others are
concerned with the relational aspects of the
interaction in the chain (e.g., Maignan et al,
2002; Worthington et al.,, 2008), and a third

stream is concerned with the monitoring and
follow-up of the performance in the chain and
among partners in the chain (e.g, Vaaland &
Heide, 2005 (e.g. Gonzales-Padron et al., 2008).
Despite the developing interconnections
between SCM and CSR, studies and models that
integrate the two are still in their infancy
(Pedersen, 2009; Ciliberti et al, 2008a).
Amaeshi and colleagues (2008); Ciliberti and
colleagues (2008); Faisal (2010) are some
examples of studies in which corporate social
responsibility (CSR) is examined in a supply
chain environment. This paper aspires to
contribute to this field of study.

The purpose of this article is to create a
conceptual foundation for a responsible supply
chain, in which the supply chain is impacted by
corporate social responsibility rather than
solely by shareholders' interests. This paper
proposes that a conventional supply chain can
be made more accountable by shifting the frame
of reference from a focus on shareholders to a
focus on an array of stakeholders. should be
inserted here. Furthermore, the purpose of this
paper is to organise existing research from the
last decade and to give a framework for
understanding the dimensions of responsibility
in a supply chain. As a result of this framework,
we can better understand the question: what
values, strategies, tactics, and tools should
businesses and supply chains hold and put into
practice to establish a responsible supply
chain? The framework is operationalized by
examining the question: to what extent should
the framework's implementation consider
changes in firm size and complexity across
different industries? Is there a difference
between a responsible supply chain for a large
and complicated MNE and a responsible supply
chain for a small and medium sized firm (SME)
when it comes to values, strategies, tools, and
activity? This set of concerns has been raised as
relevant by researchers such as Pedersen
(2009), who investigated the features that
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influence small and medium-sized enterprises’
SMEs (Muayad, A., & Abumandil, M. 2021). CSR
activity in the supply chain. According to
Pedersen (2009), the study of corporate social
responsibility has largely focused on
multinational enterprises, and it is necessary to
address the perspective of small and medium-
sized enterprises. The remaining sections of the
paper are divided into five categories.
Following a brief definition of the concepts of
supply chain management and corporate social
responsibility, the procedure of selecting and
analyzing articles is given. The following review
of the literature is divided into three levels of
complexity. After providing a conceptual
foundation, the fourth section concludes with a
few concluding notes. There are important
constructs It is possible to define supply chain
management (SCM) as "the management of all
activities and resources (including information,
knowledge, and financial resources) associated
with the flow and transformation of goods and
services up the supply chain from the raw
materials supplier, component suppliers, and
other suppliers in such a way that the
expectations of the company's end users are
met or exceeded" (Van Weele, 2010, p.11).
Supply chains are defined as “.an
interconnected network of enterprises (links)
via which the successive stages of
manufacturing of an economic product are
carried out, from the primary producer to the
ultimate customer” in this context (ibid: 411). In
the context of global sourcing, the supply chain
and its managerial challenges are inextricably
linked to the concept of proactive integration
and coordination of common items and
materials, processes, design, technologies, and
suppliers across worldwide purchasing,
engineering, and operating locations (ibid:
405). In this perspective, the sourcing function
must be seen as an integrated set of
interconnected operations that span the entire
value chain, from the primary producer to the

end client. As a result of this viewpoint, actions
to be carried out by suppliers and all levels of
sub-suppliers further up the chain, as well as
activities to be carried out by suppliers and all
levels of sub-suppliers further down the chain,
are viewed as "downstream" towards the end
customer. A considerable risk exists in this
perspective that a problem caused by incorrect
sourcing decisions or developing at another
point in the supply chain will propagate
through the chain and have a negative impact
on customers or other stakeholders in the
society. As a result, supply chain management
encompasses three major activities or
functions: I am identifying, selecting, and
contracting supply chain actors; (ii) managing
and developing the relationships that exist
within the chain; and (iii) monitoring and
controlling the performance of the actors
within the chain.In management discourse, the
term "Corporate Social Responsibility” (CSR)
has become a well-known concept that signifies
different things to different individuals
(Pettigrew, 2009). According to McWilliams et
al. (2006), there are different definitions and
dimensions of corporate social responsibility,
which makes the development of theoretical
frameworks and the assessment of CSR
problematic. Dahlsrud's (2006) research of 37
definitions of CSR concluded that the various
meanings are, to a considerable extent,
compatible with one another. Our definition of
corporate social responsibility (CSR) is the
"managing of stakeholder concern for
responsible and irresponsible activities related
to environmental, ethical, and social
phenomena in a way that generates business
profit. are internal and external players who
have an impact on the firm and have a vested
interest in the company's success (ibid).
External stakeholders should be divided into
two categories in a supply chain context: those
with whom the focal company has a direct

relationship (i.e. business-to-business
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interaction), and those with whom the focal
company has a relationship with stakeholders
of the broader society (i.e. business-to-society
interaction).

LITERATURE REVIEW

The values of an organization reflect the
organization's worldview and the way it will
conduct. It is they who decide the content of
strategy and the level of acceptability of that
plan (Liedtka, 2000), and they often consist of a
collection of organizational behaviors and core
concepts to which employees should adhere
(Thompson & Martin, 2010). Instead, values
represent the fundamental concepts that
determine an organization's strategic direction
(Johnson et al, 2009). Both in terms of
acceptability of the various CSR elements and in
terms of the structure, development,
management, and follow-up of inter-
organizational interactions, corporate values
are important considerations. It is they who
make up a firm's identity, and they manifest
themselves on a variety of levels, ranging from
a personal level (such as employees and
managers), to a corporate level, to an inter-
organizational and supply chain level in which
the company is entrenched. Individual values,
i.e, the worldviews and value systems of
individuals employed by the company, interact
with and have an impact on organizational
values in a variety of ways (Ford et al., 2000;
Fischer, 2007). In the case of managers, their
personal values can have an impact on how they
see the repercussions of ethical versus
unethical purchasing decisions (Cole et al,
2000; Park, 2005). Company values help them
choose between opposing aims, such as
whether shareholder values are more essential
than supply chain profitability, or whether
social concerns in the community are more
important than shareholder values. Individual
supply chain participants' corporate values
have an impact on the type of interactionthat

they have with one another.Supply chain
participants can foster the acceptance of value
systems, and powerful purchasers can impose
their responsible value systems on the rest of
the chain (Lim & Phillips, 2008; Smith, 2007;
Gonzalez-Padron et al,, 2008;
www.ccsenet.org/ijbm/index.html). In
Canadian Center of Science and Education 157
and colleagues (2008) published a paper on this
topic. To achieve CSR, powerful buyers have a
responsibility to establish a climate that
requires or encourages their suppliers to follow
responsible practices (Amaeshi and colleagues,
2007). Powerful buyers should also accept
increased responsibility for attaining CSR
(Hsueh and colleagues, 2008). The reputation of
ethical and honest buyers is enhanced, and they
encourage suppliers to uphold the same
standards of ethics and honesty (Bendixen &
Abratt, 2007). Gift-giving and the use of
incentives to maintain interorganizational
connections are two topics that have been the
subject of several research (Fisher, 2007;
Millington et al, 2005). In addition, the
relationship between personal and corporate
values has an impact on how managers
interpret and react to purchasing and sourcing
decisions (Park 2005). Despite the fact that the
values of powerful consumers from developed
nations are important, the values of developing
country suppliers in achieving CSR cannot be
overlooked in the process. According to Lim and
Phillips (2008), the supplier in a developing
nation has the direct potential to improve its
labour and environmental practises (as well as
Locke and Romis 2007 and Mamic 2005).
According to some research, the relationship
between corporate values and the success of the
supply chain is significant.An ethical supply
chain, according to Lim & Phillips (2008) and Ni
et al. (2010), has a number of issues, one of
which is determining how benefits are
distributed among the chain's members. Aiming
to quantify the costs and profitability effects of
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CSR expenditures in the supply chain, Hsueh
and Chang (2008) as well as Cruz and
Matsypura (2009) have attempted to do so.
Svensson and Baath (2008) study the
long-term impact of reduced ethical standards
on the supply chain, as well as the impact of the
development and communication of ethical
norms on worker stability, satisfaction, and
loyalty (e.g. Svensson and Baath 2008). (e.g.
Baker et al, 2006). Another line of research
explores the values and goals of stakeholders
outside of the focal supply chain influence, in
contrast to the studies mentioned above, which
focus on values and goals within and amongst
supply chain participants. One group of studies
examines phenomena related to the role of
government, legal frameworks, and political
institutions (e.g., Lawrence, 2007; Lillywhite,
2007; Barrientos, 2008; Aaronson, 2005).
Another group of studies examines phenomena
related to the role of the media (e.g., Lawrence,
2007; Lillywhite, 2007; Barrientos, 2008;
Aaronson, 2005). Generally speaking,
governments, legal frameworks, and political
institutions are considered as providing the
overarching institutional structure and
standards for corporate social responsibility.
Another group discusses the role of non-
governmental organisations (NGOs), labour
unions, and international organisations
(INGOs) in supply chain management, such as
ensuring fair labour practises and working
conditions among suppliers (e.g. Worthington
et al.,, 2007).While the bulk of studies examine
CSR from the standpoint of a Western
corporation, others examine CSR from the
perspective of developing nation authorities
that are attempting to impose CSR in their own
supplier industry (e.g. Tsoi, 2010). Some have
called for institutional reforms to bring about
change in supply chain behaviour in the
direction of greater justice (e.g., Studer et al,,
2008). Several studies, such as Smith (2009)
and Locke & Romis (2007), have demonstrated

how CSR standards have evolved and how
pressure from societal stakeholders has
compelled powerful buyers to establish and
execute responsible values throughout their
supply chains. When looking at the findings of
the studies that have focused on values, it is
possible to determine the relationship between
values and supply chain activities (for example,
purchasing decisions and partner selection), as
well as the relationship between values and
various levels of responsibility (intra-
organizational, = business-to-business  and
business-to-society levels). Strategy can be
defined as the long-term direction and scope of
an organization's activities that enables it to
create competitive advantage through the
configuration of resources and competencies
with the goal of meeting the expectations of
stakeholders (Johnson et al.,, 2009). Strategic
decisions are influenced by CSR content in the
firm (e.g., ethics and business practises), as well
as the selection and management of suppliers
and other factors involved in the sourcing
process, which in turn affects the content of CSR
in the organisation. The literature on supply
chain strategy is divided into three categories.
The first is concerned with the way
collaboration between the many participants in
the chain takes place. It is also important to
consider how the relationships between the
actors are established and maintained, as well
as the networking effect of collaborative efforts.
For example, Carter and Jennings (2002)
describe how better trust and collaboration can
improve supplier performance, and how mutual
relationships can help to overcome the hurdles
to CSR in the supply chain (Carter and Jennings,
2002). (Faisal, 2010). The power of networking
in developing countries as a countervailing
force to global players with significant financial
and political clout is the subject of other studies
(Pangsapa & Smith, 2008). Several studies (e.g.,
Svensson & Baath, 2008; Jiang, 2009) have
focused on networking between global
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customers, local suppliers, and stakeholders in
a developing nation with the goal of assuring
corporate social responsibility. Another part of
strategy is the purchasing techniques and price
that are employed. Fearne et al. (2005)
investigate the topic of fair purchasing and
pricing methods employed by powerful
purchasers, and they conclude that fair
purchasing and pricing strategies are the most
beneficial to all members of the supply chain
(Younus, A. M., & Younis, H. 2021). The nature
of supply chain tactics, for example, building
direct ties from retailers to producers, allows
them to exert influence over suppliers in either
a positive or negative way, depending on the
strategy (Hale & Opondo, 2005). Rode and
colleagues (2008) discovered that consumers
were prepared to pay a premium for ethical
items, and as a result, ethical manufacturers
were able to recoup their higher production
costs. Welford and colleagues (2003)
investigated fair trade policies and norms, as
well as the ways in which they could improve
the competitiveness of businesses and their
supply networks. In other studies, researchers
have attempted to create normative sourcing
and purchasing techniques, stakeholder
influence (Maignan et al, 2002; Maignan &
McAlister, 2003), and supplier variety
(Worthington et al,, 2007). It has been proposed
that some strategies be developed in order to
provide responsibility in the link between a
powerful buyer and a weaker supplier who is
usually located in a developing country. For
example, Hale and Opondo (2005) and Jiang
(2009) have addressed the implications of
strategies preventing the abuse of workers'
rights and “irresponsible” hiring practises.
According to Drake and Schlachter (2008), a
third aspect of strategy in the supply chain
context relates to the organisation of
production, the danger of non-cooperative
“power driven” market governance (Drake and
Schlachter 2008), and the importance of taking

a holistic view of the supply chain (Locke and
Romis 2007). (Ciliberti et al. 2008a; Petrovic-
Lazarevic, 2008). Certain CSR phenomena
discussed on a strategic level can be related to
an intra-organizational level, as when Boyd et
al. (2006) and Roberts (2003) discuss strategies
for developing ethical sourcing within an
individual company, or when Ciliberti et al.
(2008b) discuss a company's social
responsibility in logistics. Although the
distinctions are not clear, several research shift
focus away from intra-organizational to inter-
organizational components of CSR. For
instance, studies of ethical trade and inter-actor
fairness (e.g., Welford et al, 2003; Hughes,
2005; Maignan et al,, 2002) are examples. The
expectations for CSR from many societal
stakeholders are increasingly affecting
powerful consumers and MNEs from developed
countries. These actors include non-
governmental organisations (NGOs),
multilateral organisations, and local
institutions, and their actions address business-
to-society concerns (B2S). On a B2S level,
examples of CSR issues include the issue of local
suppliers who violate local social and
environmental norms (e.g. Pangsapa & Smith,
2008) and strategies for how powerful global
players can achieve higher ethical standards
among suppliers in developing countries
(Svensson & Baath, 2008; Setthasakko, 2007).
One method for accomplishing this is
demonstrated in the case study by Lim and
Phillips (2007), which demonstrates how
external pressure led Nike to progressively act
and alter a significant portion of its supply chain
tactics in order to comply with CSR. On a
strategic level, numerous supply chain
strategies are discussed,
collaboration between players, supplier
selection and organisation, and supply chain
performance assurance measures. Additionally,
the literature in this area discusses

including

accountability in terms of three dimensions of
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corporate social responsibility (CSR): intra-
organizational, = business-to-business, and
business-to-society. Tactical measures Tactics
are the exact activities that carry out and
implement strategies in order to accomplish
goals and accomplish the purpose. They are
temporary and can be replaced frequently as
needed (Thompson & Martin, 2010). Tactics are
frequently manifested in short-term plans or
programmes, which can be thought of as
specific activities resulting from strategies
(Lynch 2009). Sustaining interaction with local
communities and  evaluating  supplier
performance exemplify the link between CSR
and sourcing at the tactical level of a business
and its supply chain.A subset of research
focuses on the company's standard operating
procedures for its supply chain and suppliers.
These practises are frequently outlined in codes
of conduct. Aspects of codes of conduct include
their aim and practical function (e.g. Bendixen
& Abratt, 2007; Mamic, 2005), as well as the
motivations for its adoption (e.g. Lim & Phillips,
2007). Certain articles discuss the difficulties
inherent in designing codes, such as balancing
the collaborative subcontracting systems they
imply with profit maximisation and competitive
reality (Locke & Romis, 2007; Yu, 2008). Others
(Oehmen et al, 2010; Lillywhite, 2007)
concentrate on implementation challenges and
the constraints of codes (e.g. Nadvi, 2008). A
second group is concerned with the auditing
and monitoring of performance. The issues
addressed include the difficulties inherent in
monitoring performance (e.g. Egels-Zandén,
2007; Boyd et al, 2006), the effects of
monitoring and auditing (Nadvi, 2008; Locke et
al, 2007), and the organisation and
development  of  effective  monitoring
(Christmann & Taylor, 2006; Hughes, 2005).
These studies illustrate tactical approaches to
ensuring a responsible supply chain from the
supply chain participants' perspective. Other
studies take a broader B2S perspective, arguing

that stakeholders such as governments, NGOs,
consumer groups, and civil society should
pressure multinational corporations to adhere
to human and labour rights (Lim & Phillips,
2007; Worthington et al.,, 2007), a position Hale
& Opondo (2005a), Muayad, A. (2021). refer to
as a multi-stakeholder approach. The reporting
of CSR and the manner in which it is
communicated to society are also reviewed in a
B2S environment (e.g. Tate et al,, 2010). On a
tactical level, we observe at least two critical
supply chain issues: monitoring and controlling,
and that CSR dimensions encompass the
individual organisation, the buyer-seller
relationship, the supply chain, and external
stakeholders (Younus, A. M., & Younus, K. M.
2021)..

METHOD

The study involves a review of articles
published in peer-reviewed scientific journals
in the English language. The article search was
conducted using two distinct sets of search
criteria within the ISI web database. One
criterion relates to supply networks and
encompasses the following:  suppliers,
purchasing, supply chain, procurement,
purchase, vendor, and contractor. The second
category encompasses standards for corporate
social responsibility, corporate citizenship,
ethics, sustainability, and code of conduct.
Articles that had at least one item from each of
the two categories in the abstract, title, or
keywords were included. The purpose of
employing two distinct sets of search
parameters is to narrow the field of
publications to those that address CSR in
connection to the supply chain. The
investigation includes only articles published in
order to discover the most recent knowledge
claims. There were a total of 106 items
identified. After reviewing the articles, were
deleted, leaving; consequently, publications
with a broad focus on CSR issues were omitted,
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as suppliers/supply chain were only one of
multiple stakeholder groups. Additionally, the
study excludes papers focusing on consumers
and consumer behavior, as well as those
focusing exclusively on environmental issues.
The selection criteria permitted an eclectic
approach to publications, with a diverse variety
of journals and research streams included. This
was critical, given the phenomena is still in its
infancy. Beyond business and management
researchers, the phenomenon of responsible
supply chains has broad appeal. The academic
focus areas of the journals range significantly
from general marketing and management
journals to those devoted to other social
sciences (e.g., the Journal of Contemporary
Asia); political science (e.g, Human Rights
Quarterly); geography (e.g., Geographical
Research); ecology (e.g., World Ecology); and
specific industries (e.g., World Ecology) (e.g.
British Food Journal). Globalization of the
supply chain and CSR research are relatively
new fields of study, but they are increasing
rapidly. As a result, we believe that the time
period used to choose articles was sufficient to
capture prior research and serve as a
foundation for additional conceptualization.
The first phase in the research was to classify
the articles according to their primary findings
and focus, and then divide them into two
categories: supply chain management (SCM)
and corporate social responsibility (CSR) (CSR).
The writers investigated each publication
independently and then cross-checked their
findings to arrive at a consensus. The
conceptual underpinnings of the proposed
framework were determined through a review
of the available literature. Appendices contain a
comprehensive list of periodicals and papers
contained in the literature base.

FINDING AND DICTATION:
The analysis of the literature found that
CSR is associated with a broad variety of SCM

concerns. These challenges are examined at a
variety of levels, beginning with business ideals,
through to the strategies that seek those values,
and finally to the tactical level where the plans
are operationalized. Even though prior
literature contains a variety of Published by the
Canadian. Science and Education Center 159
components of a responsible supply chain, a
framework 1is required that conceptually
connects CSR to SCM procedures. The proposed
paradigm is predicated on two fundamental
assumptions gleaned through the evaluation
process: To begin, CSR can be conceptualized
and measured in terms of at least three
dimensions: intra-organizational, business-to-
business (B2B), and business-to-society (B2S).
Second, SCM is composed of three
interconnected processes or aspects. Partner
selection is the process through which company
buyers and suppliers identify and contract
supply chain actors. Through various marketing
and management operations, relationship
building is the process of maintaining and
creating relationships between buyers,
suppliers, and other supply chain actors. Supply
chain actors engage in monitoring and
regulating activities to set specifications and
assure compliance with applicable standards
and quality standards. These three fundamental
operations are interconnected with internal
considerations and relationships with direct
business partners, but also with the supply
chain. On the path to developing a framework
for a responsible supply chain, one critical
question arises: Should all three CSR
dimensions and all three SCM dimensions be
included in the definition of a responsible
supply chain, and if so, how? The underlying
premise is that a responsible supply chain
should be characterized by values, strategies,
and tactics. We suggest that each of these
should incorporate CSR components across all
dimensions, from internal management control
to how business partners interact, to how

71| Page



NOVATEUR PUBLICATIONS

JournalNX- A Multidisciplinary Peer Reviewed Journal

ISSN No: 2581 - 4230
VOLUME 7, ISSUE 8, Aug. -2021

supply chain partners connect with society and
external stakeholders. Additionally, we suggest
that no fundamental SCM action should be
overlooked, which means that partner
selection, relationship development, and
follow-up should all be integrated and linked to
CSR. According to our thesis, a responsible
supply chain (RSC) is a network of business
players that collaboratively adopt, implement,
and coordinate values, strategies, and tactics to
integrate all levels of corporate social
responsibility to the chain's business activities.
This notion represents a shared (common)
responsibility for the long-term sustainability
of a responsible supply chain. However, the
talents and resources, opportunities and power
of individual actors in a supply chain might vary
dramatically. As a result, the impact on RSC is
dictated not only by attitudes and beliefs, but
also by the capacity to execute and enforce
these principles. As a result, we argue that a
responsible supply chain does not need all
actors to adopt all three dimensions of CSR and
SCM equally, even while each actor retains the
obligation to do their best given their resources
and position in the chain. We suggest a pattern
of supply chain responsibility in the following
conceptual model. This indicates that there is a
minimum level of "responsibility" for supply
chain actors. The threshold indicates that each
actor in the RSC has set minimal CSR standards
internally and is able to avoid doing business
with “irresponsible” actors. However, the RSC
cannot be reached if all actors in the chain are
only present at this threshold level. At least one
actor must be capable of connecting the three
CSR dimensions with supply chain dimensions
via values, strategies, and tactics. The following
framework depicts the two fundamental
elements that must be addressed by values,
strategies, and tactics to achieve an RSC.
Additionally, the framework implies a
connection between the supply chain and CSR
dimensions. The more supply chain activities

that are integrated, the more critical it is to
incorporate the business-to-business (B2B)
dimension of CSR.the CSR component, which
can be manifested at the intra-organizational
level (at the very least), as well as at the B2B and
B2S levels. The horizontal axis depicts the CSR
dimension, which includes the CSR-related
fundamental processes. Values and methods for
"responsible” partner selection are minimal but
might be supplemented by proactive creation of
inter-organizational connections and actions
aimed at ensuring CSR manifestation through
chain monitoring and control.

CONCLUSION:

The study analyzed articles published
between 2000 and 2010 in the fields of supply
chain management and corporate social
responsibility. The papers chosen covered both
domains and served as conceptual building
blocks for a framework for discussing and
analysing the constituents of a responsible
supply chain (RSC). We contended that an RSC
entails that all significant supply chain activities
(i.e. business processes) are connected to all
levels of CSR. The supply chain activities
included in the SCM dimension include partner
selection, relationship development, and
monitoring and controlling. CSR has been
classified into three levels: intra-organizational,
business-to-business, and business-to-society.
This link between SCM and CSR has been made
possible by a focus on values, strategies, and
tactical efforts.

As a result, we provided the following
definition of a responsible supply chain: "a
chain of business actors that adopts,
implements, and coordinates values, strategies,
and tactics in order to integrate all levels of
corporate social responsibility to the chain's
business activities."The  contribution of
individual players to achieving and maintaining
the completeness of an RSC varies according to
corporate factors. The distinction between a

72 |Page



NOVATEUR PUBLICATIONS

JournalNX- A Multidisciplinary Peer Reviewed Journal

ISSN No: 2581 - 4230
VOLUME 7, ISSUE 8, Aug. -2021

small and insignificant SME and a large and
powerful MNE is whether these issues are
limited to the organization's internal operations
or extend beyond corporate boundaries to the
behaviour of the entire supply chain. Thus, we
show that a small store with very limited
control over the behaviour of other chain
actors, and thus the chain's whole
responsibility, can nonetheless be considered
accountable. However, as a member of a
responsible supply chain, the SME is required to
go beyond the three dimensions to effect
changes within its own sphere of influence, at
the very least.

Canadian of Science and Education
publishes its own publications. A MNE or a
more influential smaller company violates the
responsible supply chain if, in addition to
evaluating the chain for irresponsibility, they do
not take advantage of their great power t effect
suitable changes in business practises
throughout the supply chain. Achieving a
responsible supply chain is difficult. The chain's
complexity and number of actors are great,
competition and cost pressure are intense,
cultural differences in a global network are
difficult to manage, and an infinite number of
demanding stakeholders make responsible
supply chain management a dynamic and
occasionally confusing assignment.
Nonetheless, it is critical to continue
researching novel approaches and instruments
for incorporating corporate social
responsibility into supply chain operations.
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