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Abstract:

In marketing, USP (unique selling proposition) or UVP (unique value proposition) refers
to the unique feature of a brand or product that makes it better than its competitors. It is
a marketing strategy that tells customers why they should choose this particular product
or service. This kind of strategy was first used in some successful advertising campaigns
in the 1940s. The term “USP” was coined by Rosser Reeves, a well-known name in the
world of television advertising. Theodore Levitt, a professor at Harvard Business School,
said that “differentiating your brand is an important strategic step that companies must
constantly adopt.
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Unique Selling Proposition

¢ Winning Zone

Clear point of difference that meets the needs.
Make it even bigger.

WHAT YOUR
BRAND DOES WELL

Losing Zone
4 * 9

WINNING Your competitor meets the consumer needs better
ZONE than you do. You'll be crushed.

Competitive battle ground. Use emotion, innovative,
WHAT YOUR superior execution.

% COMPETITOR
DOES WELL

LOSING
ZONE Who Cares

Many times, competitors battle in areas the consumer
just doesn’t care about. Have fun wasting your time.
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“We GUARANTEE -
Fresh hot pizza, delivered in 30 minutes or less or it’s FREE!”
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